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FOSTERING AN

EMOTIONAL CONNECTION

+19%

Higher Brand Love than other
media brands in
the marketplace

98%

Commercial time is
as emotionally engaging
as the content itself

+25%

Higher Emotional
Engagement to Content
compared to other media

NBCUNIVERSAL

EMOTIONS DRIVE

Brand
Preference

Of brand preference
o considerations are made
based on emotions
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CREATING A
PREMIUM ENVIRONMENT

Exceeding Audience
Expectations. _—
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