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Fandom is a 

relationship.



Avid Fans  More
Watch 

Talk 

Read 

Listen

Post

Attend

Play

Create

Donate

Buy
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Fandom Luxuryanticipationdedicationexpectationsdevotionpassion
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Fandom Luxury



Emotional
Connections 

Premium
Environments

Immersive
Experiences



F O S T E R I N G  A N

E M O T I O N A L  C O N N E C T I O N  

7

Higher Brand Love than other 

media brands in 

the marketplace+19%
Commercial time is 

as emotionally engaging 

as the content itself98%
Higher Emotional 

Engagement to Content 

compared to other media+25%

E M O T I O N S  D R I V E

Brand
Preference

Of brand preference 

considerations are made 

based on emotions80%
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C R E A T I N G A  

P R E M I U M  E N V I R O N M E N T

Brand

Product

Story

Content

Platform

Omnichannel

AudienceExceeding
Expectations.



E N A B L I N G  A N  

I M M E R S I V E  E X P E R I E N C E

Innovative
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Distinct

Inviting
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Fandom Luxury



Hearts & 
Minds of People
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C A P T U R E  T H E  

T O

Move Businesses 
& Brands Forward



Thank You

Questions? Contact:

Yusuf Chuku, EVP Strategic Planning & Commercial Innovation

Megan Ryan, VP Client Strategy, Luxury
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