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CREATING NEW

Challenges

As a result of these changes, one of
the primary challenges B2B CMOS
see today is understanding and
predicting consumer behavior.
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B2B Customers Turn to
Advertising for Discovery

4%

More than half of BDMs say advertising
helps them choosewhatto buy
116 indexv. Nat rep
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DELVERS GREATER B2B IMPACT
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B2B MARKETERS NEED EFFECTIVE MEANS TO REACH & INFLUENCE

Decision Power




COMCAST&I»NBCUNIVERSAL
REACHING

Quality BDMs

Source: 2021 GfK Custom Cable Study, Weighted to U.S. A18+ population.
NBCU Cross-Platf orm or Visited Univ ersal Theme Parksor Comcast/Xfiniti Cable/Internet subscriber - BDM Spend 10K+s



C-Level Execs

/ Top Management Business Owners

C-Suite

BDMS Spending
$10K+ Annually
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The o
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Sources: Source: 2021 GfK Custom Cable Study,
Weighted to U.S. A18+ population.
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69%

g 82%

70%

Source : 2021 GfK Custom Cable Study, Weighted to U.S. A18+ population. 8 J
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NBCUniversal

Advanced Targeting




YOUR SPECIFIC

BDM Targets

from NBCUniversa




Finding BDMs Across NBCU One Platform

Multiple options connecting to AdSmart for activation
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Note: NBCUnified Audiences can be leveraged for NBCU campaigns only (i.e., they cannot be used for OpenAP campaigns).




BDM Playbook
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BRAND FOCUSED BDM FOCUSED POWERFUL PARTNERSHIP

Storytelling Experiences Tentpoles Innovation




Sources: demandbase

CREATIVE M CcNBC e

PARTNERSHIPS

BRANDSTUDIO ~ “ATAYST

Branded content works:

79%  62% 17%

of BDMs said a winning More Liftin “very likely”
vendor’s content had a positive reaction to buy featured brand
significant impact on

their buying decisions
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Tentpoles

MOMENTS THAT MATTER TO BDMs
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WHEREVER BDMs ARE

Local Global

NBC Owned &2 sl(y w)

Television Stations COMCA ST CNBC

INTERNATIONAL

woloon G  Xfinity  effec | =20 sports




Disruptors

An NBCU portfolio solution
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NBCUniversal

THE HOME OF

Decision
Power
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C-Level Execs

/ Top Management Business Owners

C-Suite

BDMS Spending
$10K+ Annually

NBCU Reaches More COMCASTA&lz NBCUNIVERSAL
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C-Level Execs

BDMS Spending $10K+
/ Top Management

Annually

C-Suite

NBCl_J Reaches More COMCAST&I2NBCUNIVERSAL
High
Va I u_e THE WALL STREET JOURNAL.
Business "
o 79

CNBC

Che New ork Times

29%

Targets

Each Month Than
Traditional B2B Powerhouses,

and Has the Tools to Target FORTUNE
Them Across Our Platforms

Ehe Washington Post

Bloomberg

The
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BDMS Spending $10K+ C-Suite C-Level Execs
Annually d / Top Management

NBCU Reaches More COMCAST&I2 NBCUNIVERSAL
High
Value
Business

Ehe New ork Times
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THE WALL STREET JOURNAL.
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Each Month Than
Traditional B2B Powerhouses,

Ehe Washington Post

and Has the Tools to Target Bloomberg
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NBCU Reaches More
High
Value

Business
Targets

AN THE OTHER

TH
LARGEST MEDIA PLAYERS

BDMS Spending $10K+
Annually

C-Suite

C-Level Execs
/ Top Management

NBCUniversal
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Has an Exclusive Audience of
cnec High Value Business Targets

% of CNBC Cross-Platform Audience that

DOES NOT CONSUME...

FORBENE B 92%%

C-Level Execs
/ Top Management

97%

THAT OTHER
NOTABLE PUBLISHERS
DO NOT REACH

79%

The WWastington Post

: 2021 GfK Custom Cable Study, Weighted to U.S. A18+ population.
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Apple News
& Apple Stocks

Everything BDMs Want
to Read in One Place

BDMs turn to Apple News because everything is here.
We collaborate with premium Business News publishers
on their channels to create a simple yet dynamic
environment that's more than just an aggregation tool.

100+ 72MM

PUBLISHERS MONTHLY UNIQUES

9:41 AM Mon Dec 9

For You

Recommendations based on topics & channels you read.

€ News
December 9

Top Stories

The Atlantic
The Satellites Were Never
Supposed to Launch

BEENEWS

Radical Parkinson's
treatment tested in
patients

9m ago

Q) PBS NEWSHOUR'

How self-taught

photographer Gordon
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STOCKS

CMCSA
oMC
Dow Jones

NASDAQ

TOP STORIES

THE WALL STREET JOURNAL

U.S. Factory-Sector
Growth Pulled Back in
December

JcnBC
Dow drops more than

34.85
+0.48

72.00
-0.71

22,786.33
-559.91

650643

sLCcnBC
Don’t wait to file for

an extension on your
tax return
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STOCKS

JANUARY 3
Q Search

CMCSA //J\\,\ 34.85
Comcast Corpor... -
oMC 72.00
Omnicom Group... -
Dow Jones 22,786.33
Dow Jones Indus... \/J\~\ -
NASDAQ \ A 6 506.43
TOP STORIES

From Apple News 8

THE WALL STREET JOURNAL.

U.S. Factory-Sector
Growth Pulled Back in
December

1h ago

M CNBC v
Dow drops more than
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Apple Stocks

Featuring Apple News

4.5M

Business Decision Makers 'll

3.8M

Business Owners |

1.2M

C-Suite executives

| |
) Source: comScore. Plan Metrix Audience
Profile. Jan 2021. Apple Stocks. A18+.
[ |



Job Title: VP

158

Top Management




The Biggest BMD Moments
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NBCUnified & AdSmart — the Perfect Combination

Here’'s How it Works

adsmart

from NBCUniversal
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Note: NBCUnified Audiences can be leveraged for NBCU campaigns only (i.e., they cannot be used for OpenAP campaigns).




