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The 
Business 
World Is 
Changing

M O R E

Diverse

M O R E

Informed

M O R E

Self-reliant

M O R E

Complex 
Decisions

M O R E

Stakeholders



C R E ATIN G  N E W

Challenges
As a result of these changes, one of 
the primary challenges B2B CMOS 
see today is understanding and 
predicting consumer behavior.



R E Q U IR IN G  P R O VE N

Solutions

B2B Customers Turn to 
Advertising for Discovery

More than half of BDMs say advertising 
helps them choose what to buy
116 index v. Nat rep

Sight, 
Sound, 
& Motion 
D E LVE R S  G R E ATE R  B 2 B  IMPAC T



B 2 B  M A R K E T E R S  N E E D  E F F E C T I V E  M E A N S  T O  R E A C H  &  I N F L U E N C E

Decision Power
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Source: 2021 Gf K Custom Cable Study , Weighted to U.S. A18+ population.
NBCU Cross-Platf orm or Visited Univ ersal Theme Parksor Comcast/Xf initi Cable/Internet subscriber – BDM Spend  10K+s

R E AC H IN G

Quality BDMs

Each Month, Comcast & NBCU
Properties Reach More Than

of $10K+ BDMs
in the United States
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NBCU Reaches More 

High 
Value 
Business 
Targets   
E A C H  M O N T H  T H A N  
T R A D I T I O N A L  B 2 B  
P O W E R H O U S E S   

Sources: Source: 2021 GfK Custom Cable Study, 
Weighted to U.S. A18+ population. 

4%

4%

11%

17%

22%

24%

28%

85%

BDMS Spending 
$10K+ Annually C-Suite

C-Level Execs 
/ Top Management Business Owners



Has an Exclusive Audience of 
High Value Business Targets 
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T H A T  O T H E R  
N O T A B L E  P U B L I S H E R S  
D O  N O T  R E A C H

% of CNBC Cross-Platform Audience that 
DOES NOT CONSUME…

BDMS Spending 
$10K+ Annually

C-Level Execs 
/ Top Management

Business Owners Tech BDMs

90% 95% 78% 82%

69% 70% 59%

Source: 2021 Gf K Custom Cable Study , Weighted to U.S. A18+ population. 
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U N IQ U E LY  E N G AG E S  B U S IN E S S  
D E C IS IO N  MAK E R S  O N  B O TH  A

Professional

Personal
&

9

L E VE L



1 0

Work Play&

1 0

E N G A G E M E N T  @



Advanced Targeting 



Y O U R  S P E C IF IC

BDM Targets

IN  TH E IR  C H O S E N  

Brand Safe 
Environments



Finding BDMs Across NBCU One Platform
Multiple options connecting to AdSmart for activation
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You can bring your own 
specific BDM target to 
match to the NBCU ID

NBCU can create new custom 
BDM audiences combining your 
data with ours

Advertiser
Audience

Lookalike Modeling

Demos
IncomeLocation

Demos
IncomeLocation

Audiences

Advertiser  
ID

Advertiser  ID
NBCU ID

Advertiser  ID
NBCU ID

NBCU can further expand your BDM 
audience through lookalike modeling

Note: NBCUnified Audiences can be leveraged for NBCU campaigns only (i.e., they cannot be used for OpenAP campaigns).



B R A N D  F O C U S E D

Storytelling
B D M  F O C U S E D  

Experiences
P O W E R F U L

Tentpoles
P A R T N E R S H I P

Innovation

BDM Playbook



Story-
telling
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Branded content works: 

More 
positive reaction

Lift in “very likely” 
to buy featured brand

Sources: demandbase

of BDMs said a winning 
vendor’s content had a 
significant impact on 
their buying decisions
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C
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B
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High Touch Experiences &
Opportunities to Showcase 
Thought Leadership

1-to-1 
Marketing



MO ME N TS  TH AT  MATTE R  TO  B D M s

Tentpoles



Innovation
A D - S U P P O R T E D  

S T R E A M I N G C O M M E R C E C O M M E R C I A L  
I N N O V A T I O N O U T - O F - H O M E
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Local Global

W H E R E V E R  B D M s A R E



Disruptors
An NBCU portfolio solution The Business of… CNBC @ The Majors Front-Office Focus

F O U R  E N G A G I N G  

Cross-Platform Concepts

2 0



BDM Connections 
F R O M B R A ND  B UI L D T HR O UG H 1 - T O- 1

BDM Reach

BDM 
Engagement

BDM
1:1



TH E  H O ME  O F

Decision 
Power
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NBCU Reaches More 

High 
Value 
Business 
Targets   
E A C H  M O N T H  T H A N  
T R A D I T I O N A L  B 2 B  
P O W E R H O U S E S   

Sources: Source: 2021 GfK Custom Cable Study, 
Weighted to U.S. A18+ population. 

4%

4%

5%

11%

17%

22%

24%

28%

85%

BDMS Spending 
$10K+ Annually C-Suite

C-Level Execs 
/ Top Management Business Owners
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NBCU Reaches More 

High 
Value 
Business 
Targets 
Each Month Than 
Traditional B2B Powerhouses, 

and Has the Tools to Target 
Them Across Our Platforms

4%

6%

6%

19%

29%

34%

36%

91%

Sources: Source: 2021 GfK Custom Cable Study, 
Weighted to U.S. A18+ population. 

BDMS Spending $10K+ 
Annually C-Suite

C-Level Execs 
/ Top Management
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3%

4%

11%

17%

21%

26%

32%

84%

Sources: Source: 2021 GfK Custom Cable Study, 
Weighted to U.S. A18+ population. 

BDMS Spending $10K+ 
Annually C-Suite

C-Level Execs 
/ Top Management

NBCU Reaches More 

High 
Value 
Business 
Targets 
Each Month Than 
Traditional B2B Powerhouses, 

and Has the Tools to Target 
Them Across Our Platforms
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NBCU Monthly Unique Reach by 

High Value
Audience 
Target

C-Level 
Execs

Source: 2021 Gf K Custom Cable Study , 
Weighted to U.S. A18+ population. 

$1M+
Spend

$500K+
Spend

$100K+
Spend

$10K+
Spend



2 8

17.5M

BDMS Spending $10K+ 
Annually C-Suite

C-Level Execs 
/ Top Management

Sources: Source: 2021 GfK Custom Cable Study, 
Weighted to U.S. A18+ population. 

14.6M

16.1M

12.8M

12.3M

14.1M

13.3M

NBCU Reaches More 

High 
Value 
Business 
Targets   
T H A N  T H E  O T H E R  
L A R G E S T  M E D I A  P L A Y E R S



Has an Exclusive Audience of 
High Value Business Targets 
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T H A T  O T H E R  
N O T A B L E  P U B L I S H E R S  
D O  N O T  R E A C H

% of CNBC Cross-Platform Audience that 
DOES NOT CONSUME…

BDMS Spending 
$10K+ Annually

C-Level Execs 
/ Top Management

92% 97% 79% 79%

66% 75% 45%

Source: 2021 Gf K Custom Cable Study , Weighted to U.S. A18+ population. 



16th

September

Apple News
& Apple Stocks

Everything BDMs Want  
to Read in One Place

BDMs turn to Apple News because everything is here. 
We collaborate with premium Business News publishers 
on  their channels to create a simple yet dynamic 
environment that's more than just an aggregation tool.

P U B L I S H E R S

100+
M O N T H L Y  U N I Q U E S

72MM



The #1 Mobile Destination 
For Dependable Information

Business Owners 

Business Decision Makers

C-Suite executives 

Apple News Apple Stocks
Featuring Apple News

Business Owners 

Business Decision Makers

3 1

C-Suite executives 



158
Top Management

241
Job Title: VP

Source: 2021 GfK Custom Cable Study, Weighted to U.S. A18+ population. 

Delivering
Influential 
BDMs 



Sept 23-25
Presidents 

Cup

11/24
NFL Thanksgiving 

Game

Sept - Nov
Notre Dame

Sept - Dec
SNF

Q 4  2 0 2 2

Jan
CNBC Events 

@ WEF 

Mar-Nov
F1

April 6-9
Masters

May 27
UCL Final

NBCU Sky NBCU + Sky

July 9
Wimbledon

Q 1 - Q 3  2 0 2 3

June
Aspen Ideas: 

Festival

July 20-23
The Open

Aug - May
Premier 
League

Sept - Nov
Notre Dame

Jun 15-18
U.S. Open

9/29 – 10/1
Ryder Cup

Sept - Dec
SNF

The Biggest BMD Moments

3 3



NBCUnified & AdSmart – the Perfect Combination
Here’s How it Works
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Match your audience 
to the NBCU ID and 
uncover additional 
insights (attitudes, 
behaviors, media 

consumption)

Expand audience and 
maximize reach

Advertiser  
ID

Demos
IncomeLocation

Advertiser  ID
NBCU ID

Connecting your brand with the right consumers 
through the best premium content on every screen

Note: NBCUnified Audiences can be leveraged for NBCU campaigns only (i.e., they cannot be used for OpenAP campaigns).

Onboard & profile 
audiences

1

Customize 
targets

2

Plan 
campaign

3

Activate 
Campaign

4

Measure 
performance

5

Linear 
TV  

STB 
VOD

CTV

Desktop
& Mobile


