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Experiential 
commerce directly 
engages consumers 
with IP that builds 
deeper connections 
with fans while driving 
conversion

Experiential

of consumers become repeat 
customers after an 
experiential marketing event 

N
B

C
U

 
 

|
|

 
 
c

o
m

m
e

rc
e

 
p

a
r
tn

e
r
s
h

ip
 2

0
2

3
E

X
P

E
R

I
E

N
T

I
A

L
N

B
C

U
 
 

|
|

 
 
c

o
m

m
e

rc
e

 
p

a
r
tn

e
r
s
h

ip
 2

0
2

3
E

X
P

E
R

I
E

N
T

I
A

L

2



BravoCon on-the-ground Bazaar SNL 50

BravoCon Metaverse Shopping Anzu: Avakin Life

Engaging

25k
Bravoholic

attendees

More time spent 

in the Bravo 

Virtual Bazaar 

than the avg. 

virtual shopping 

experience

77%

Daily active users

85k

1st to
Market

N
B

C
U

 
 

|
|

 
 
c

o
m

m
e

rc
e

 
p

a
r
tn

e
r
s
h

ip
 2

0
2

3
E

X
P

E
R

I
E

N
T

I
A

L


