
Social Commerce
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Social Commerce engages consumers 

with resonating branded content in a 

space where consumers discover 

brands and get credible purchasing 

recommendations by influencers.

Social Commerce

of consumers say they 
would purchase, try or 
recommend a product 
when content is rated 
as “shareworthy”
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Instagram

Facebook

Snapchat

Tw itter

TikTok
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LIVESTREAM
Total 
v iewers

of all GLOBAL
Firework live 
streams
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For product, add 
to cart and 
checkout clicks
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SOCIAL

Snapchat:
Collection Ads

Dynamic Product Ads

TikTok
Spark Ads

Video Shopping Ads

Dynamic Showcase Ads

Coming Soon on Tik Tok:
Collection Ads
Product Links
LIVE Shopping
Product Showcase Tab

Twitter
Website Cards

The Shop Spotlight

Live Shopping

Meta:
Branded Shop Collection

IG Only - Product Tags

IG Only - Carousel Ads

IG Only - Live Shopping
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Commerce
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