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Approach #2: 
Content-First via Cross-Portfolio 
Programming

Approach #1: 
Audience-First via One Video + 
Peacock

Tell an episodic brand story by leveraging NBCU's 

proprietary ad targeting platform, reaching audiences 

across programs, dayparts and channels. 

We enable clients to reach niche audiences with key 

relevant messaging through two approaches:
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Share Delivery
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Digital Platforms
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Custom Audience 
Segment:

Individuals most 
likely to travel or 

Marriott visitors from 
past 12 months

Retargeting
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