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September 2021  
  

The following pages will outline the commercial integration procedures for air during  

Super Bowl LVI on NBC, Sunday February 13th, 2022. 

  

Sales Operations Contacts:  

NBC Sales Operations   

Lana Reimer Vogel 

Lana.Reimer@nbcuni.com 

   

  

Traffic instructions for Super Bowl LVI must be emailed to: NBC Sports.  

nbcnetworksportscommercialinstructions@nbcuni.com  

   

 Traffic must include the following:   

• Agency name/traffic contact/phone#/Air date and event   

• Client name/Ad-ID code/product/brand   

• Title/length of commercial   

• Revision # (if applicable)   

 

The deadline for traffic instructions is Monday, February 7, 2022. 

 

**NBCU requires that ALL Super Bowl Advertisers register and utilize Ad-ID** 

  

 

               Contact Information: 

 

• Clients should contact Ad-ID customer service at cs@ad-id.org for immediate 

assistance with onboarding, process, and pricing. 

 

• Ad-ID and NBCUniversal will provide support and documentation in the 

onboarding process. 

client’s help to ensure users are not bombarded with repetitive ads.

https://cs@ad-id.org/contact
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NBCUNIVERSAL ADVERTISING STANDARDS  
NBC and Telemundo Broadcast Networks & NBCU Digital Properties 

 

 https://www.nbcustandards.com/ 

  

GENERAL: The following procedures apply to the clearance of advertisements airing on the NBC and Telemundo 
broadcast networks & NBCU Digital properties.   

  

SUBMISSION OF MATERIALS: There are three ways to submit clearance materials to the NBC and Telemundo 

Advertising Standards Departments (“NBCU”) for review:   
  

1. Upload materials to www.nbcustandards.com;   

2. Submit materials through MediaQurator; or 

3. Submit materials through MediaVu.   

  

All clearance materials must be submitted using one of the above methods or they will not be reviewed. Clearance 
materials should not be sent to Traffic, Sales or the Media Operations Center (MOC) in Englewood Cliffs.   

  

PRE-PRODUCTION REVIEW: Prior to production, advertisers should submit a script or storyboard of the proposed 

advertisement to NBCU. NBCU will request substantiation for all claims and authentication of all demonstrations and 
testimonial statements, as applicable. NOTE: The advertiser and its representatives are responsible for ensuring that the 

submitted materials are in compliance with all applicable governmental laws and regulations, including the rules of the 

Federal Communications Commission (FCC), the Federal Trade Commission (FTC) and the Federal Drug Administration 

(FDA), as well as NBC and Telemundo’s internal guidelines, standards and policies. After reviewing the submitted 

materials, NBCU may approve the script or storyboard, request additional information, require modifications to the 
advertisement, or deem the advertisement not acceptable for air. 

 

The deadline for submitting pre-production materials is Monday, December 13th. 
  

ROUGH CUT REVIEW: Advertisers must submit rough cuts for review before final production.  

   

SUPPORTING DOCUMENTS: When possible, supporting documentation including—but not limited to—product testing, 

claim support, and affidavits should be submitted along with the script, storyboard, rough cut, or final advertisement. (For 

submissions via www.nbcustandards.com, attach as “related documents”.) If you are responding to an editor’s request, 
any materials you send must be submitted through the “reply” link at the bottom of the applicable clearance report or 
attached to a message sent to the editor via www.nbcustandards.com, MediaVu, or MediaQurator.  

  

FINAL APPROVAL: All final advertisements must be slated with a unique AdID, a title, and the length of the 

advertisement, and submitted via one of the above submission methods. NBCU cannot give final approval to un-slated 
advertisements. 

  

TIME FOR REVIEW: Advertisers should allow a MINIMUM of 3 business days for review of clearance materials.   

  

The deadline for submitting final clearance materials to Advertising 
Standards for the Super Bowl is Monday, February 7, 2022 at 9am ET.   
  

 

 

 

 

 

 

https://www.nbcustandards.com/
http://www.nbcustandards.com/
http://www.nbcustandards.com/
http://www.nbcustandards.com/
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 COMMERCIAL DELIVERY GUIDELINES  

  

Website for updated information: nbcuni.force.com/commops  

  

NBC Universal requires all suppliers to utilize electronic delivery to ensure the most timely and accurate 

commercial processing. NBC Universal requires file based commercial content delivery from the vendors  

below.  NBCUniversal does not accept ftp delivery of commercial content.  

To arrange for a file-based delivery please contact:  

 

For all Super Bowl 56 commercial deliveries, please use the NBC Television Network as your delivery 

destination for all content.  Here is a quick reference of our vendors and their destination names.  

   

NBC Universal recommends that Super Bowl 56 commercials be delivered with Closed Captioning 

(CC) and Video Descriptive Service (VDS) also referred to as Audio descriptive.  For specific 

technical requirements please consult your file-based delivery vendor.  

• 
• 
• 
• 
• 

.

 
The deadline for electronic commercial delivery for the Super Bowl 

is Monday, February 7, 2022.    
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BILLBOARDS: 

Billboards are subject to review by NBC Ad Standards, please note the following: 

• All claims must be supported.  Claims requiring additional qualification are unacceptable. 
• Sell-copy (e.g., prices, sales, etc.) is generally unacceptable, with the exception of slogans that 

have been well-established in the sponsors’ commercials.   
• Billboards may not reference more than one sponsor, cross-reference other television 

programs, or mention contests, sweepstakes, offers (including prices), and promotional 
teasers. 

• Billboards may reference: (1) websites, only if they are exclusively owned by the sponsor of the 
billboard, and (2) hashtags, only if they originate with the advertiser.  Websites that include 
backslashes are only permissible in the video of a billboard.  

• All billboards must be submitted to the appropriate NBC Sales Operations department for 
technical approval (i.e. length, format, etc.). 

• NBC Sports (broadcast only) accepts :05 (five second) billboards. (This is defined as 8-10 
words maximum) 

 

STATIC BILLBOARD FORMAT INSTRUCTIONS   

• Our preferred file format is Illustrator .eps or .ai with vector outlines in RGB color format, giving us the 
ability to size the logo as needed. 

• We will also accept RGB-based PSD, PNG, TIFF or TARGA files.  The canvas size should be at least 900 x 
600, 72 dpi - with the logo full in that canvas (no excessive white space).  The logo should be placed over 
your preferred background.  We will take that full logo and put it in our billboard frame that is then keyed over 
a scenic or wide shot from the event. 

   

ANIMATED BILLBOARD FORMAT INSTRUCTIONS  

File specs: 

• QuickTime .MOV format 
• ProRes422 (non-keyable), ProRes4444 (keyable) 
• Our HD standard: 16x9 format, 1080i/29.97 (1920 x 1080 square pixel) 
• Millions of Colors 

 

 

The following vendors are the ONLY means of animated billboard delivery for Broadcast & Cable: 

 Ad 
Stream/Javelin 

Comcast Ad 
Delivery 

Extreme 
Reach 

On the Spot 
Media 

Synchro 
Media Svcs 

Yangaroo 

NBC NBCTVOLYBB NBC NBC Television 
Network 

NBCTVOLYBB NBC TV 
Network 

NBC Television 
Network 
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Billboard Delivery and Deadlines:  

  

Billboard audio copy, static logos and audio/visual codes for animated billboards must be emailed to:  

 Sportsbillboards@nbcuni.com by Monday, January 31, 2022.  

 Please include the following information with your animated billboard trafficking:  

• Ad-ID code for audio and visual  

• Vendor name of electronic delivery  

  

Each email must have the client’s name/brand in the subject line. Each static logo emailed must be clearly 

marked with an Ad-ID code for both logo and script.    

Please note:   Any billboard which exceeds :05 in length may be rejected by NBC Sales Operations 

and need to be revised. Five second copy is defined as 8-10 words maximum. 

 

 

  

mailto:Sportsbillboards@nbcuni.com

